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ABSTRACT

Pasir Panjang Beach, located in Pu’ungkeu Village, Bungku
Pesisir District, Morowali, Central Sulawesi, is a coastal
destination characterized by a long stretch of white sand,
clear seawater, and a tranquil marine atmosphere. These
natural qualities make it an increasingly preferred leisure site
among local wvisitors, particularly during weekends.
However, limited digital exposure and promotional
initiatives have hindered its wider recognition. This study
aims to formulate digital marketing strategies to strengthen
the branding of Pasir Panjang Beach as a sustainable marine
tourism destination grounded in the blue-economy concept.
A descriptive qualitative approach was applied through field
observation, visual documentation, and literature review
related to ecotourism and digital promotion. Findings
indicate that digital content focused on natural beauty,
sustainability narratives, and local community participation
can significantly enhance destination visibility while
fostering  environmental preservation. Recommended
strategies include creative content development, social media
optimization, collaborative promotion, and applying green-
tourism principles to reinforce the beach’s identity as an eco-
friendly coastal tourism destination.
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INTRODUCTION

Indonesia, as an archipelagic country, has an extensive coastline and a wide variety of
coastal attractions, making the coastal tourism sector one of the key pillars of both local and
national economic development. One emerging coastal destination that has begun to attract
attention is Pasir Panjang Beach, located in Pu'ungkeu Village (Tangofa Village / Puungkeu
Village), Bungku Pesisir District, Morowali Regency, Central Sulawesi a white-sand beach
with ecotourism potential and a diversity of marine biota that remains relatively well
preserved. Documentation from mass media and government platforms shows that tourist
visits have increased at certain periods; however, the management and promotion of this
destination still face limitations in capacity and public exposure (Yakin & Abidin, 2024).

The post COVID 19 period demands a shift in tourism marketing strategies:
digitalization of marketing has become a key instrument to accelerate the recovery of tourist
visits, expand market reach, and build a sustainable destination image. Scientific literature
and practical studies in Indonesia indicate that the use of digital marketing strategies (social
media platforms, search engine optimization, content marketing, and collaboration with
micro-influencers/local influencers) can enhance travel interest and market penetration at
both domestic and regional levels, especially when combined with experience-based
innovations (virtual tours, digital tour packages, online reservation systems). However, the
adoption of these strategies at the scale of tourism villages remains uneven, often hindered by
limited human resource capacity, inadequate digital infrastructure, and a lack of coordination
between local managers and government stakeholders (Afandi et al., 2022).

Meanwhile, the concept of the Blue Economy offers a framework for developing
coastal tourism that balances economic growth and marine ecosystem conservation. The
Government of Indonesiathrough its blue economy roadmap and several sectoral
policiespositions the sustainable utilization of marine resources as a strategic development
direction (e.g., the Blue Economy Roadmap 2023-2045). This approach is highly relevant for
destinations such as Pasir Panjang Beach: tourism development must take into account coral
reef conservation, marine waste management, and the welfare of local communities, ensuring
that economic benefits do not compromise environmental sustainability (Badarab et al.,
2017).

However, there exists a clear contrast between the natural potential of the area and the
current level of management and promotion. Local news reports and field observations show
that Pu'ungkeu Village continues to face challenges related to accessibility, supporting
facilities, and promotional capacityfactors that hinder sustained growth in visitor numbers
despite its rich attraction potential. This situation highlights the need for an integrative
approach: a digital marketing strategy tailored to the context of coastal tourism villages and
synergized with blue economy principles could serve as a pathway to increasing the number
of visitors while simultaneously safeguarding environmental sustainability and ensuring
economic benefits for the community (Ministry of National Planning and Development,
2024).

Based on the aforementioned phenomena, this research is aimed at designing,
analyzing, and recommending a digital marketing strategy grounded in the blue economy
concept to enhance the attractiveness and increase the number of visits to Pasir Panjang
Beach in Pu'ungkeu Village. This study holds both scientific and policy urgency:
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scientifically, it closes the research gap between digital tourism marketing and blue economy
practices at the scale of tourism villages; practically, it provides an implementable guide that
fits the local context (Yakin & Abidin, 2024).

LITERATURE REVIEW

1. Digital Marketing

Digital marketing encompasses a series of activities that utilize digital channels
(social media, websites, and content) to build consumer awareness, interest, and conversion
(Briggs & Burke, 2018). The main frameworks applied are the AIDA model and IMC
(Integrated Marketing Communications), which emphasize message consistency across
channels. In the context of tourism villages, its implementation must adapt to limited
technical capacity by focusing on value-based content (storytelling) and the use of low-cost
platforms (Instagram, WhatsApp) (Natania Abigael Tesalonika & Dwijayanti Renny, 2024).

2. Tourist Behavior
The theory of tourist behavior (Armutcu, 2023) explains that digital touchpoints
(reviews, photos, videos) function as cues that influence risk perception and expectations of
travel experiences. Digital marketing strategies must optimize credibility signals
(testimonials, endorsements) because high-quality content increases visit intention through
mechanisms of social proof and perceived value.

3. Blue Economy and CBT

The Blue Economy is a development paradigm that integrates the utilization of marine
resources with the principles of ecological sustainability and economic inclusiveness
(Bappenas Roadmap). Its core principles include coastal ecosystem conservation,
improvement of local welfare through value-added activities, and the integration of
environmental literacy. These principles require (Alana Melia Dhaniswari et al., 2024)
success indicators that go beyond visitor numbers, encompassing ecological impacts (e.g.,
coral reef quality, waste management) and local economic benefits.

The concept of Community-Based Tourism (CBT) reinforces this framework by
positioning the local community as the main actor. Digital marketing within the CBT
framework must be designed in a participatory manner through digital training, platform
access, and transparent data governance to strengthen conservation orientation and the
equitable distribution of economic benefits.

4. Conceptual Framework
The conceptual framework is constructed to address the identified research gap. This
study proposes a Blue Economy-Based Digital Marketing Intervention (Input), which
includes the development of conservation-oriented content, enhancement of local human
resource capacity, and multi-actor collaboration. This intervention is mediated by Digital
Engagement and moderated by Local Capacity, which are expected to generate three key
output indicators:

a. Marketing Indicator: increased destination awareness

b. Economic Indicator: growth in tourist visits and local income

c. Environmental Indicator: sustained coastal ecosystem and effective waste
management

This framework is reinforced by a feedback loop through an adaptive monitoring
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mechanism, combining digital data and field data to ensure long-term sustainability of the
strategy.

RESEARCH METHODOLOGY

This study employs a qualitative approach with a descriptive—exploratory case study
design to gain an in-depth understanding of the implementation of Blue Economy-based
digital marketing strategies at Pasir Panjang Beach, Pu’ungkeu Village, Morowali Regency.
Key informants were selected purposively (15-20 participants), consisting of
BUMDes/Pokdarwis managers, village government representatives, MSME actors, tourists,
and environmental communities, to achieve data saturation.

Data were collected through method triangulation: in-depth interviews, participatory
observation, and documentation (digital content analysis and village reports) (Satria &
Wibowo, 2021). The primary research instrument was the researcher (human instrument),
supported by interview and observation guidelines. Data credibility was ensured through
source triangulation and member checking. Data analysis employed the Miles, Huberman &
Saldafia model (data reduction, data display, and conclusion drawing) combined with
Thematic Analysis to formulate a destination development strategy model that is relevant,
operational, and sustainable.

RESEARCH RESULTS AND DISCUSSION

1. Overview of Research Locations

Pasir Panjang Beach is located in Pu'ungkeu Village, Bungku Pesisir District,
Morowali Regency. The area features an approximately 2.1-kilometer stretch of white sandy
coastline, characterized by calm waters, relatively well-preserved coastal vegetation, and
diverse tourism potentials, including swimming, photography, coastal culinary experiences,
and conservation-based tourism activities. The majority of the local community is engaged in
livelihoods such as fishing, coconut farming, and micro-scale enterprises, particularly in the
provision of beachside snacks.

Picture 1. Map of Bungku Pesisir District (Source: Google Earth 2024)
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The management of this tourism destination is administered by BUMDes Pu'ungkeu
Mandiri in collaboration with the village government and local tourism awareness groups
(Pokdarwis). However, as of 2024, digital promotion efforts remain limited and unstructured,
relying primarily on sporadic content dissemination through social media platforms such as
Facebook, TikTok, and WhatsApp Stories. This condition underscores the urgency of
developing a comprehensive digital marketing strategy grounded in the principles of the blue
economy.

2. The Beauty of Pasir Panjang Beach and Marketing Efforts through Digital

Pasir Panjang Beach represents a cluster of coastal areas that offer an unspoiled
natural panorama. The beach possesses significant ecotourism potential, characterized by its
elongated stretch of white sand, clear seawater, and a tranquil coastal environment.

Pictures 2. Pasir Panjang Beach

Despite its well-preserved natural condition, the development of supporting tourism
infrastructure remains limited. Essential facilities such as gazebos, sanitation units (toilets),
and designated parking areas are either insufficient or underdeveloped. This imbalance
between natural attractiveness and infrastructural support constitutes a critical factor
influencing tourists’ destination preferences. However, a more fundamental issue lies in the
limited number of visitors, which is primarily attributed to inadequate marketing and low
destination visibility. In other words, the challenge is not merely the physical development of
the site, but also how effectively the destination is introduced and promoted to potential
tourists. Furthermore, these findings indicate insufficient institutional support from the
Pu'ungkeu Village government in optimizing the management of Pasir Panjang Beach as a
sustainable tourism destination. As stated by Abdul Malik, a representative of Pu'ungkeu
Village:

"Pasir Panjang Beach remains primarily known through word-of-mouth

communication, while its digital promotion efforts are still minimal. Currently, there

is no dedicated social media manager responsible for managing online content,
resulting in inconsistent and irregular uploads."

Conventional tourism marketing approaches are no longer sufficient to ensure optimal
destination performance in an increasingly digitalized environment. The adoption of digital
marketing platforms is therefore imperative to enhance destination awareness and audience
engagement. In this regard, Pasir Panjang Beach, as a tourism product, requires a more
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strategic and integrated digital marketing approach to expand its visibility and attract a
broader range of visitors.

The digital marketing strategies referred to in this study encompass the utilization of
various online platforms, including social media, websites, video-based content, and other
digital channels. These platforms play a crucial role in disseminating information and
enhancing the visibility of tourism destinations. This perspective is further supported by
insights obtained from a visitor to Pasir Panjang Beach during the interview process:

“The beach offers an appealing natural environment, however, my awareness of this

destination was primarily obtained through personal recommendations from friends.

If there were more active promotion through platforms such as Instagram or TikTok,

it is likely that the destination would attract a greater number of visitors.”

An exploratory review of multiple digital platforms reveals a relatively low presence
of user-generated content related to Pasir Panjang Beach, suggesting limited digital exposure
of the destination. This study focuses on social media platforms as analytical tools to examine
tourist engagement and estimate potential visitor traffic. The intensity of content uploads and
interactions is utilized as an indirect measure of destination awareness and attractiveness in
the digital space.

Table 1. Social Media Analysis Table About Pasir Panjang Beach Post

Platform Digital Upload Frequency Per Content Type Engagemen Rate
Month (Traffic)

Facebook 2-3 Beach photos 1,8%

Tiktok 1-2 Short video of visitors  2,4%

Instagram Inactive - -

WhatsApp Immeasurable Tourist information Low

Based on the findings, it can be concluded that the digital marketing efforts for Pasir
Panjang Beach remain suboptimal and require further optimization. Strengthening digital
promotion strategies is essential to enhance the visibility and competitiveness of the
destination. In this regard, the active involvement of multiple stakeholders is crucial to
support the sustainable development of Pasir Panjang Beach. Collaborative efforts among
local government, community groups, and tourism management institutions are needed to
transform the destination into a leading tourism attraction that can serve as a new source of
economic growth for the local community.

3. Blue Economy as a Discourse to Reduce the Threat of the Impact of Mining
Exploration
The marketing of sand panjang beach destinations can be seen from two segments.
The two segments in question are tourists who enjoy the beauty of nature with a variety of
tourist attractions and tourists who want the authenticity of the panorama.
Socio-ecologically, Pasir Panjang Beach faces the following challenges:
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a. Lack of digital educational content about conservation.

b. Variations in the quality of beach cleanliness in a given season.
c. Dependence on word-of-mouth promotion.

d. Limited digital infrastructure such as public Wi-Fi.

However, the potential for blue economy development is very strong considering the
existence of natural coastal ecosystems, community involvement in maritime culture, and
opportunities for conservation tourism collaboration.

The behavior of long beach sand tourists when viewed from the post has done blue
economy marketing. In the content itself, it has provided a description of the pure beauty of
nature and awareness to maintain its cleanliness and authenticity.
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Picture 3. Content about Pasir Panjang Beach on Social Media

To develop a destination with a blue economy concept for long sand beaches is
experiencing great challenges. This beach is included in the nickel mining area owned by PT
IMIP and other nickel mining. This company has an environmental impact, one of which is
water pollution on the beach. Bete-bete Village, which is a neighbor of Pu'ungkeu Village,
where the long sand beach is located, is a village that is directly affected by this mining
activity.
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Picture 4. Seawater pollution in Bete-bete Village (Walhi)

The conditions that occur do not mean that Pasir Pantai Panjang is an obstacle to be
used as a destination with the concept of a blue economy. However, this can be a step for
environmental maintenance efforts by various stakeholders, both from companies and the
government, to care more about nature.

CONCLUSION

The research on digital marketing strategies to enhance the attractiveness of Pasir
Panjang Beach Tourism shows that existing digital promotion efforts remain limited,
unplanned, and do not yet reflect the identity of the destination. Promotional activities are
merely sporadic postings without a content calendar, audience analysis, or integration of a
Blue Economy narrative, resulting in low destination visibility and stagnant visitation growth.
In reality, Pasir Panjang Beach possesses strong competitive advantages, including natural
beauty, an extensive white-sand coastline, and recreational-educational potential. However,
these physical strengths have not been translated into digital content that highlights
destination storytelling, local culture, conservation values, or Blue Economy potential. In
addition, essential tourist information regarding access, facilities, safety, and available
activities is not yet fully provided on digital channels, decreasing visitors’ intention to travel.

This study also finds that the Blue Economy concept holds strategic relevance for
strengthening tourism branding, particularly through the development of coastal conservation
narratives, maritime culture, and ecotourism potential. However, this potential has not yet
been visualized in the existing digital communication. The involvement of local communities
MSMESs, tourism awareness groups, and youthshows great opportunities, but digital literacy
remains low and media management structures are not yet established. Overall, the findings
emphasize that strengthening Blue Economy—based digital marketing strategies, improving
content quality, empowering communities, andproviding relevant tourism information are
crucial steps for enhancing the attractiveness of Pasir Panjang Beach in a sustainable manner.
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RECOMMENDATION

The Village Government and BUMDes are advised to establish a dedicated team to
manage destination social media with structured responsibilities including content planning,
information management, and routine digital evaluation. A Blue Economy-based digital
identity should be developed through a logo, slogan, and visual narrative that depict coastal
sustainability, supported by infrastructure such as public Wi-Fi, information QR codes, and
documentation systems. Conservation activities should be integrated into digital content to
reinforce the ecological image of the destination, accompanied by digital literacy training for
managers and the community.

Tourism awareness groups and local communities can initiate user-generated content
campaigns, develop Blue Economy-based tourism packages, and expand promotional
networks through inter-village collaborations. MSME actors are expected to develop local
product content aligned with the destination narrative and maximize digital platforms and
marketplaces connected to tourism promotion (Safitri et al., 2025).

Academically, future research may adopt quantitative or mixed methods to measure
the impact of digital marketing on tourist behavior, digital engagement, and regional income.
Additional studies such as sentiment analysis or social network analysis can provide a more
comprehensive understanding of public perceptions of Pasir Panjang Beach. Further research
may also explore the integration of the Blue Economy model into regional policy and conduct
comparative studies across coastal destinations. Moreover, an in-depth analysis of the
community’s technological readiness is required to develop an adaptive and sustainable
community-based digital ecosystem (Mufidatul Himmah & Ratih lka Wulan Dari Laila,
2025).

REFERENCES

Afandi, A., Mari Fitria, L., Efendi, H., Perencanaan Wilayah dan Kota, P., & Itny, F. (2022).
Integrasi Spasial Kawasan Pesisir di Kabupaten Morowali. Matra, 3(1), 1-10.

Alana Melia Dhaniswari, Syaiful Anam, Aulia Isna Safitri, Baiq Salsha Anjaina, Chika
Aurelia Dewi Anjani, Baiq Chika Nabila Angly Cahya, Achmad Johansyah Aldi
Afghani, Prasetyo Utomo, Desti Zuhwiyati, Baiq Nanda Puspita Rani, & Achmad
Firman Soekarno. (2024). Peningkatan Kapasitas Sumber Daya Manusia Berbasis
Ekonomi Biru Melalui Pemberdayaan Masyarakat Pesisir Teluk Saleh, Desa Labuhan
Sangoro-Maronge, Kabupaten Sumbawa. Journal of Community Development &
Empowerment, 5(3), 69-91. https://doi.org/10.29303/jcommdev.v5i3.53

Badarab, F., Trihayuningtyas, E., & Suryadana, M. L. (2017). Strategi Pengembangan
Destinasi Pariwisata di Kepulauan Togean Provinsi Sulawesi Tengah. THE Journal :
Tourism and Hospitality Essentials Journal, 7(2), 97.
https://doi.org/10.17509/thej.v7i2.9016

Ministry of National Planning and Development. (2024). Peta Jalan Ekonomi Biru Indonesia
Edisi 2 (Issue 2).

Mufidatul Himmah, & Ratih Ika Wulan Dari Laila. (2025). Integrating Community-Based
Ecotourism into Educational Development: Empowering Local Communities and
Enhancing Sustainable Practices. Journal of Educational Management Research, 4(4),
1336—-1348. https://doi.org/10.61987/jemr.v4i4.1118

Publisher: Universitas Muhammadiyah Palu



Jurnal Kolaboratif Sains, Volume 9 No. 5, Mei 2026, 3672-3681 3681

Natania Abigael Tesalonika, & Dwijayanti Renny. (2024). Pemanfaatan Platform Digital
Sebagai Sarana Pemasaran Bagi UMKM. Jurnal Pendidikan Tata Niaga (JPTN), 12(1),
343-350.

Safitri, D., Taufig, A., & Ramdan, M. (2025). Komunikasi Pemasaran Digital Untuk
Membangun Citra Dan Daya Tarik Desa Wisata Mekarlaksana Cikancung Kabupaten
Bandung. Jurnal Lensa Mutiara Komunikasi, 9(1), 69-81.
https://doi.org/10.51544/jlmk.v911.5917

Satria, D., & Wibowo, J. M. (2021). Big Data Analysis of Sustainable Tourism
Competitiveness in East Java Province. Academica Turistica, 14(2), 189-203.
https://doi.org/10.26493/2335-4194.14.189-203

Yakin, A., & Abidin, A. A. (2024). Pasir Panjang Beach Tourist Area with an Eco Resort
Architectural Approach Kawasan Wisata Pantai Pasir Panjang dengan Pendekatan
Arsitektur Eco Resort. 2(9), 1115-1134.

Publisher: Universitas Muhammadiyah Palu



